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Our
Objectives 

Increase awareness of Harbour Trust
among target audiences by 50% by
January 2021. 

Attract 450 new accounts from existing
and potential target audiences by
January 2021. 

Goal

Grow investment
management fee
revenue by one million
dollars by 2021.



OUR TARGET AUDIENCE

UPPER CLASS
ADULTS

BUSINESS
OWNERS



Why Business Owners? 

of businesses claim they don’t get the business funding they need

 

27%

year olds are 2.1x as likely to found a successful startup as a 25-year-old.

of American small business owners had household incomes of $100,000 or more

Taking into account all companies, average annual CEO pay is 

31%
40

$161,051



 
Campaign Strategy 

Emphasize the personal, relationship-based approach
that Harbour Trust prioritizes.

Reinforce the need for security through investment
management services.

Position Harbour Trust as experts and thought leaders
on financial success.



Earned
Media 



The following stories will be pitched to local media outlets, as well as
national trade publications in business and finance, including: 



Investment Options 
for Retirement 

Save on Spring Break 
for the Whole Family 

Tips for Tax Planning

Financial Habits All 
Americans Should Practice 

Overview: 

January 1 marks the first day to fund traditional, Roth and SEP IRAs.
While this is important, other investment opportunities are just as
important, if not more so, to truly be set up for retirement. Harbour
Trust will explain all of the investment options individuals have to be
secure for retirement.
Timing: January 

Overview: 
As families start planning for spring break that typically takes place
toward the end of March or early April, Harbour Trust will offer tips
for saving money and being financially prepared. Some of these tips
include planning early, where to look for deals, cheaper meal
options, and more.
Timing: February 

Overview: 
Many people face confusion and anxiety as Tax Day approaches on
April 15. To ease stress and give viewers guidance, Harbour Trust
will offer tips and tax strategies for viewers to coincide with everyone
preparing to pay their taxes in April.
Timing: March 

Overview: 
April is National Financial Literacy Month, which highlights the
importance of being financially literate and aims to teach Americans
how to establish and maintain healthy financial habits. Harbour Trust
will celebrate this national observance by describing basic financial
habits that all American households should be practicing.
Timing: April



National Women's Health Week:
Financial Wellbeing

Invest in Your Child's
Education

How to Help Your Kids Start
Investing

Savings Tips for Older
Adults

Overview: 

May 12-18 is National Women’s Health Week. To celebrate this
national observance, Harbour Trust will offer ways to be financially
free as finances are part of one’s overall wellbeing and health.
Timing: May

Overview: 
Harbour Trust will offer advice for parents on planning and saving
for their child’s college education, specifically through investment
opportunities. June 30th is the last day to file for FAFSA, so student
tuition and loans will be on viewers’ minds.
Timing: June

Overview: 
The earlier you start investing, the better. Yet many people don’t
start investing until they’re older and begin realizing the importance
of it. Harbour Trust will provide parents and grandparents with
knowledge on how to help their loved ones in their twenties, or
younger, start investing for their future.
Timing: July

People can no longer rely on a pension plan or social security to
save for retirement. To set up a good retirement, you must plan and
invest. Since 45 percent of households spend more than they did
before retirement, it’s important that Americans save enough
money to live comfortably through their retirement. Harbour Trust
will provide advice on how older adults can make the most of their
retirement savings and other options for saving money.
Timing: August



Ways to Live Better as You
Age

Free Advice for Financial
Planning Week

Save Money on Holiday
Shopping

Don't Forget to Take RMDs
by Year End

Overview: 

September is Healthy Aging Month, a month dedicated to
celebrating the positive aspects of growing older. Harbour Trust will
meet with the media to provide viewers, listeners or readers with
advice on how to make the most of becoming older. This will include
advice on being financially prepared as one gets older through
investment opportunities.
Timing: September

Overview: 

Financial Planning Week is October 7-11 in the United States, which
raises awareness of the importance of financial planning. Harbour
Trust will alert the media of the free financial planning advice and
education event that its hosting at its Michigan City office.
Timing: October

Overview: 

During November, the holidays are on everybody’s mind. The
average American will spend $700 on holiday gifts and goodies this
year, totaling more than $465 billion according to the National Retail
Federation. As a source of financial expertise, Harbour Trust will
provide basic tips for smart holiday shopping and ways to reduce the
amount of money they spend this season.
Timing: November

Overview:

The end of the year is quickly approaching and older adults may not
know that December 31 marks the deadline to take required
minimum distributions (RMDs) for their IRA or 401(k). This can be a
costly mistake and may result in significant IRS penalties. Harbour
Trust will explain how RMDs work and ways to avoid penalties for
viewers, listeners and/or readers.
Timing: December



Measuring Success
Goal: 1 million media impressions across 

local and national outlets

Cision is a PR and earned media software company

that can monitor and track media hits. Harbour

Trust can use Cision to track the amount of hits

and media impressions for each story that is

pitched to measure success. 

Budget
We would allocate $20,000 for paid
media placements in business journals.
Although most PR efforts and media
pitching is earned, some outlets allow for
a paid partnership where you can place a
certain number of articles in their
publication for a price.
 
Because we anticipate a large ROI on
business media coverage, we recommend
allocating about 8-10% of the budget
toward paid media placements.  



Owned
Media 



Blog Content
 

Savings Tips for Older Adults Optimize media

pitching by using those

topics to create a

consistent blog

catered toward clients,

and vice-versa.



Impact of Blogging 

of businesses attribute their lead generation success to blogging.69%

of consumers learn about a company through content rather than ads.

of marketers who blog get positive ROI.82%
70%
90% of consumers report that they find custom content useful.

By 2020, customers will manage 85% of their relationships without talking to a human

Blog posts continue to drive traffic and generate impressions up to 700 days after they
go live.

Companies that blog have 55% more website visitors.



Social
Media



$100,000

Michigan
City, IN

72% of
LinkedIn
Users are

30+ 

Background
 

Majority of
Facebook
users visit

the site
daily.



$100,000

  

Budget
 



Organic:
Blogs

Articles
Events
News

Testimonials

Paid:
Traveling
Wedding
Family

Retirement
Birthdays



Organic Testimonials
 
 Testimonials via video/text

Include client region



Paid: LinkedIn
 

Run sponsored blog articles throughout the year across LinkedIn.

Saving for 

Spring

Break

Holiday

Shopping

Saving Tips

Money

Management

Skills



Paid: Facebook
 



Measuring/Budgeting
Social Success

Manage, measure, and budget spending on campaigns via LinkedIn and

Facebook analytics



Print
Advertising



Touch on the big
moments in life

 

Locations: Chicago, Detriot, and

Indianapolis airports. 

 

Budget for one month: $1,000 -

$5,000

 

Measurement: Specific URL for

tracking during print ad run time

(located on lower portion of ad) 



Research and
Justification 

Placing your brand within the airport
arena creates a positive pre-disposition
with your customers.

Airport advertising is expected to double
its audience within 20 years

Share of voice - 100%

 
Locations: According to AARP, 66% of
Boomers Travel domestically by plane
 
Airport advertising (From EAM):

 

 

 
Topic: The ads hit specific moments or touch
points in our TA's lives. This reminder allows
them to think about the financial
responsibility needed to support these
moments. 
 





Interactive
Digital Sign



We’ll leverage an experiential marketing
technique to build relationships with our
target audience through a personalized
experience. 

 

The standing digital sign will prompt visitors
to take a personal assessment quiz
highlighting an investment opportunity of
their choosing (wedding, car, house, vacation,

etc.). 

 

The plan will be sent to their phone outlining
an example investment plan, including a to-

do list of tasks and a budget estimate. 



70% of Americans see digital
signage monthly.

Digital media in public venues reach
more customers than videos on the
Internet or Facebook.

 

Customers don’t just glance—they
engage, helping them remember
what they see. 

 



Strategy
Digital signage at events can
expose Harbour Trust to
thousands of people

Demonstrates the value Harbour
Trust places on personal
relationships with a personalized
approach 

 

Details & Budget
Grand Rapids Art Prize

Grand Rapids, MI
500,000+ est. visitors

Indianapolis 500 Festival
Indianapolis, IN
500,000+ participants

Midsummer Nights in Midtown
Detroit, MI
10,000 visitors

Events: 

 
Two interactive signs (including 2
years maintenance) = $10,000
 



Budget Overview
Paid Media

Earned Media

Owned Media

Social Media

Print Ads
Interactive Sign

$0
$20,000
$0
$100,000
$90,000
$10,000

Total $220,000



Campaign Measurement

Website 

Traffic Social 

Media
Engagement

Online
Mentions

New 

Accounts

Increase in
Fee Revenue



Thank you!


